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The Nordstrom W;JEY i
—]I' nrll/\l:"g' H x Nobody does it better than ucuhlv i
5 R MRS [HE

NORDSTROM

WAY

The Inside Story of
America’s #1
Customer Service

http://bookzip.mk.co.kr/resource/englishbook/bookimg/AE30147. glf
http://www.gdaspeakers.com/speakers/421-Patrick-D-McCarthy
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Ellen's Hidden Cameras at Nordstrom!

=X https://www.youtube.com/watch?v=IV90Q_b7v-k
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Teams of knitters are assembled from local branches of Age UK and businesses to knit the
hats

http://www.thirdsector.co.uk/business-partner-innocent-drinks-age-uk/fundraising/article/1298021
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PERSON OF THE YEAR

Yes, you.

You control the Information Age.
Welcome to your world.

http://en.wikipedia.org/wiki/You_(Time_Person_of_the_Year)
http://content.time.com/time/person-of-the-year/2011/



http://www.time.com/time/specials/packages/article/0,28804,2101745_2102141,00.html

= One Thousand and One Nights(H 203}, F—&:E)
» AEH ™ Arabian Nights(1706)
s 5o #HES 280H 22 E

<J1&> Ofr2tH|QF LIO|E ZAH

LOVERS&MADMEN PRESENTS

MARY ZIMMERMAN'S

THE ARABIAN

NCGHTS

PRODUCED BY SEAN BRENNAN
DIRECTED BY JEFF SACHS

LOUIS ROOM

S5 STUDENTS 7/ S10 GENERAL ADMISSION

http://maxcovedesign.com/#Arabian-Nights
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50 ha Soes away sour;
And nis said |, 7o this heur
Diclares that he's ne taste

(& for grapes.

TTHCCEANTS OF DISATAOINTMEINT AR AUWALY SOUR - e
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http://www.phrases.org.uk/meanings/sour-grapes.htmi
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<1g> 0 E&= H|+ rOIEEI(Ivory) g1
',;_u need cn'y one soap

http //www patentplaques. com/blog/7p 1941




<J2l> Of0|E 2|

—

HE FOUND A WAY...

Harley
Procter's
Floating
Soap

By Alfred Lief

The loreman was angry when a worker left (he soap-mixer turned

on. He didn't know It would revolutionize the scap Industry.

N 1875 a workman in the Procter &

Gamble plant in Cincinnati went to
lunch and forgot to turn off the soap-
mixing device. Paddles kept beating the
mixture until it was foarmy and when the
foreman discovered it he blew his top.
The batch was ruined, he insisted

Harley T. Procter, son of one of the
founders, didn't think so. He made it into
bar soap, put a groove scross the middle
of cach so it could be broken in two and
the bars sold like hot cakes. But the new
sonp needed a name

On a Sunday morning of the same year,
Procter was in church but his mind wan-
dered to more mundane matters. The
preacher from the bible, “Out of the
ivory palac whereby they have made

thee glad™ That was it. “Ivory"” was
stamped on every bar that left the factory
thereafter

Procter was determined to make his
sonp famous. Soon “Ivory will float” ap-
peared in magazine advertisements. Then
he added a phrase picked up [rom a test-
ing laboratory, “It's 99 44/100%; pure,” At
that time good art work wasn't used in
advertising. He persunded some of the
better artists to submit drawings and in
1887 was granted a budget of $7,190. This
was the beginning of modern magazine ad-
vertising

He opened a new factory near Chicago
and called it Ivorydale. On his death in
1890 the board of directors affirmed its be-
lief in his policies by voting an advertising
budget of $50,000, It has since grown to
millions a year

Now Ivory is no longer made from fats
snd solids bolled in kettles. Instead huge
steel tubes called hydrolizers stand eight
stories high and form the fatty material
High-speed churning, whipping and freez-
ing produce soap in a matter of hours in-
stead of days

Almost three-quarters of a century has
clapsed since the accidental origin of the
soap that bubbled into a giant industr
Sales now are estimated at 500,000,000 bars
of Ivory a year—and that's enough to float
a battleship! *

The preacher was giving a sermon. When he said,
“Ivory,” Procter knew his soap hod a new name.

65

http://blog.modernmechanix.com/harley-procters-floating-soap/




http://twentytwowords.com/2011/07/21/what-happens-when-you-microwave-ivory-soap/
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< &l> Post-it

http://en.wikipedia.org/wiki/Post-it_note
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< El> 0f|d|(Evian)

http://blog.naver.com/PostView.nhn?blogld=eurokorlove&logNo=80091530806
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http://www.thecoolist.com/evian-live-young-t-shirts/
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http://www.youtube.com/watch?v=rtgIDEN4Mhg
http://www.youtube.com/watch?v=rtgIDEN4Mhg
http://www.youtube.com/watch?v=rtgIDEN4Mhg
http://www.youtube.com/watch?v=rtgIDEN4Mhg
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http://www.youtube.com/watch?v=BpyI9HylPk0
http://www.youtube.com/watch?v=BpyI9HylPk0
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3] XIe2 (& & Ofdi 22t AT A[AMEX]) =
= 1983 'K} O| OAIA E1 X2 AMEXFIEE AFEA| 2B
» CRM(Cause-related marketing) : CHo|2tHAOtA &

« AmQl 7|7 St ME ST|CHH| 28 M EL OfEES 57t

2L QARSE] : 19841 QotHal Qe BAE 2’

IN ADDITION TO ALL THE LOGICAL REASONS
FOR USING THE
AMERICAN EXPRESS CARD)
THERE Is Now ONE
THAT 1S UNABASHEDLY SENTIMENTAL

https://www.selfishgiving.com/blog/short-history-cause-marketing
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O = = E (McDonald's)

2l XFO|AHE (The Green Giant)
HIE| A 27{ (BETTY CROCKER)

Of| L4 XFO| X HFL| (THE ENERGIZER BUNNY)
ZAH2 ES 20| (THE PILLSBURY DOUGHBOQY)
oHE X|O|OF (AUNT JEMIMA)

o4l al o (THE MICHELIN MAN)
EL| O E}0|7 (TONY THE TIGER)
Al A|(ELSIE)
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http://www.adage.com/century/ad_icons.html 2| Xt =& 2|
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https://selvedgeyard.com/2010/10/19/even-cowboys-get-the-blues-vintage-photos-of-dudes-in-denim/







MILD AS MAY

A CICARETTE CREATED By PH !

http://www.vintageadsandstuff.com/viewmarlboro59.jpeg
http://www.brandstories.net/2012/05/27/evolution-of-the-brand-protagonist-1950s-today/
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ANE oz 2H Chst Yo 2L 298 3 S(Doctor of
Bovinity, Doctor of Human Kindness, Doctor of Economics)
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http://www.archives.gov.on.ca/en/explore/online/agriculture/big/big_41_elsie_cow.aspx
https://frumentariiblog.wordpress.com/2016/04/22/elsie-americas-cow/
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"But Elmer, | didnit say it would make qou hve to90!"

said Elsie, the Borden Cow.

1 don't need anything o help MI' Sre |
!\ﬂnnlllunl\wll THAVE DOCTOED THAY
TO 188 WETIOUT ANY

evory prod cook Emows Owit Bonden's

ALL-ABOARD! ALL-A-BORDENS!
Cot Borden's Buttarmilh o0 Uhvia's Gosd Food Line!®
posrseNasarre o




More than millk,
1t's a moment.

It's when your kid remembers to say, “Pass the milk,
please” Or that ear-t0-sar grin you pet after your little
one empties an sutive gass, millo mustache and alll And
i's mose than tl’muqmm It's that creamy taste
lrids %uﬁ the nutrition they neéed

Vv

http://www.bordendairy.com/




3] ZAH 2 =% 0I(Pillsbury Doughboy)

= 1970ALH A|O{=(sears) SO A EHOjE HAHEZ EREHO| 7HF

= Poppie Fresh (£2l), Popper (Ot=), Bun Bun (&), GrandPopper and
GranMommer (2OtH X|, 2 { L), Biscuit (121 F0|), Flapjack (7f}),
Rollie (AF=)

http://mentalfloss.cachefly.net/blogs/wp-content/uploads/2010/03/200px-PillsburyFamily.jpg
http://hlcca.blogspot.kr/2015/11/pillsbury-doughboy.html
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» 717t &l = (Kakao Friends) : 20121 118 EA|

» 2}Ql T RAIX(Line Friends) : 20113 = A|

= 717t L|L|=(Kakao Niniz) : 20174 118 4L ZA|

= OSMU(one source multi use) : THA|(fancy), =, 7|
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Xt=z & : http://gmilbo.net/news/article.html?no=1235
http://www.nocutnews.co.kr/news/372088




5]
<
ol
i
N
il
ol

>

<H

TR
o3 UM
N =22
< O |_H_un
e
ok ©!
W.__AQNFW
R 301D
ol ) 55 o
or << 3o

NHKE 50 A7)

od HI|E G

(G Food Show 2009)0f| A 0| H7|

il
T =

MEZL CHFHEZ0 270

=(sH)

Al




<8> 7|Ho| Atuo| =015 7| F 2t OFF| 2 M|
e P . . ,‘

RN ; h A 7 12| Aft

m

OJAj7 IR} CpX] oy at
T LI Sl 4171, 9 WO 62 88
AR MBS, AT RO HA0E Bk,
] O PRI A o B st

http://sharpwork.pe.kr/info/people/2009082801127_0.jpg
http://photo-media.daum-img.net/200907/17/seouleconomy/20090717170710225.jpeg
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Miracle apples | Akinori Kimura | TEDxMeieki

https://www.youtube.com/watch?v=XEAp9Im8ukUw
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